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Kenmore Soccer Celtic FC Camp Scheduled  

for July 20th-24th 

 
On-Line Registration Now Open 

 
 
 
 
 
 
 
 

 
Kenmore Soccer is pleased to once again welcome the staff of the Celtic FC  
Academy in Glasgow, Scotland to serve as instructors for our Summer Camp. The 
high level and professionalism they bring is unsurpassed in our area. 
 
Camp will operate during the week of July 20th-24th from 9:00am-3:30pm each 
day, and will be held at Kenney Field. Players born from 2002-2013 are eligible to 
participate. 
 
Last summer’s camp drew 85 participants, and feedback from campers and the  
Celtic FC staff was extremely positive. Additional Celtic FC staff will join us this  
season, as we anticipate that the camp will grow. 
 
Registration is now open on-line through www.kenmoresoccer.com. When you  
log into your account you will click on the “new program available” icon, and then 
select the Celtic FC camp. Fully paid registrations submitted by April 1st will receive 
a discounted rate of $150/camper. All other registrations will be at $175. 
 
The Celtic FC camp is just one of the many benefits that Kenmore Soccer receives 
through our partnership with Celtic FC, the fourth largest soccer club in the world.  
Other benefits are team trips to their Academy in Scotland, their annual Elite Camp 
in Albany for higher-level players, access to their extensive coaching curriculum, and 
monthly Internet coaching sessions with their staff. 
 
Sign up now for the most outstanding soccer experience offered in this area. We 
look forward to another exciting summer camp. 
 
 

http://www.kenmoresoccer.com
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Macron Fan Wear Now Available  

Through On-Line Ordering 
 

Macron has created an on-line store for parents who want to order fan wear.  
 
You can order fan wear at https://macronstorect.tuosystems.com/stores/kenmorespirit. The 
following items are currently available, but we can add additional items as requested. 

 

                  

              

Note that uniforms must still be ordered via the separate link that is issued from Macron to 
parents after the player has been fitted. 

 

Contacting Us 
 

Web Site — www.kenmoresoccer.com 
E-Mail — doc@kenmoresoccer.com 

Fax — 716-837-0668 
Telephone — 716-837-1627 

Mail — 57 Greenleaf Avenue, Tonawanda, New York 14150 

https://nam02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fmacronstorect.tuosystems.com%2Fstores%2Fkenmorespirit&data=02%7C01%7C%7Cdcaf2425b71243333c5908d79868d72b%7C84df9e7fe9f640afb435aaaaaaaaaaaa%7C1%7C0%7C637145448371639276&sdata=pdq0hiOn45M7B7H6bU
http://www.kenmoresoccer.com
mailto:doc@kenmoresoccer.com
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Trivia Question 
(answer on page 10) 

 
If you watch an English Premier League game, how can you tell if it is 

Daylight Savings Time in the United Kingdom without looking at a  
calendar? 

 

Portuguese Coach from April Training Sessions Selected as 

Santos Staff Coach 
 

 
During their April 2019 soccer tour to Portugal, the 16U and 
18U Kenmore Niagara girls had two training sessions with 
Pedro Boucas. We recently learned that Pedro has been  
selected as a staff coach at Santos of Brazil, one of the  
largest and most prestigious clubs in that country. 
 
Congratulations to Pedro, and certainly a reflection of the 
high level of training that the girls received in Portugal. 

In Memoriam—Luca Calanni 

 
Many of you may have read of the recent passing of Luca Calanni, an 11 year old 
boy who succumbed to complications from the flu. 
 
Luca was a member of the Kenmore Spurs 11 and Under Boys team in 2019, and we 
certainly join his family in mourning his loss, but also in celebrating his life.  
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19 and Under Girls Kenmore United FC  

Undertaking Mission Trip to Costa Rica 
++++++++++++++ 

 
You Can Help by Donating Items 

 
 
 

The Kenmore United FC Girls 19 and Under team is going on a mission trip, traveling to 
Costa Rica on February 17th for 7 days with SCORE International. Ten players, 3 moms, a 
grandmother, and both coaches have been prepping and fundraising the last few months 
and are excited to serve the people of Costa Rica by running soccer clinics, teaming up 
with teachers to run recess during school, doing painting projects, and delivering food to 
the needy. Some of the United FC players have been playing together for 10 years and 
have formed amazing friendships, so this trip will be a special capstone for the team as 
they start to wind down their youth soccer careers.   

 

If anyone is interested in donating to the 
trip, the team is collecting school supplies,  
used size 7 men’s spikes, and first aid kits. 
Feel free to reach out directly to Coach 
Shaun Applegate by text/phone at 716-812-
5952.  
 

 

 

Will You Donate Gently Used Uniforms? 
 

Evans Christian, pastor of the Kenmore Alliance Church and father of a player on our 15U 
Kenmore Blue Devils, will be leading a mission trip to Africa this summer. As part of the trip, 
they will be engaging youth in soccer activities. 
 
In preparation for the trip, they are seeking gently used uniforms that they can give to  
the children, many of whom have never had a soccer kit, let alone a real soccer ball. If  
you are willing to  donate the old Joma kit, or even another kit that no longer fits, we  
will begin collecting them on March 15th. Please set it aside, and our March newsletter will 
have information on where to drop them off. 
 
Our advance thanks for putting your gently used uniforms to good use. 
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 The True Cost of Youth Sports Will Surprise You 
The more money families spend on youth sports, the more pressure their kids feel  

and the less they enjoy the game. 

By inCourage Sports 

 
It's no secret that youth sports can require a huge investment—of time, money and emotions. 
Yet, parents too often find themselves blindsided once the season is in full swing: travel team costs, dues, 
equipment, safety gear and tournaments can quickly add up. In fact, a recent survey by TD Ameritrade found 
that 20 percent of parents whose children participated in club or elite competitive youth sports were spending 
$500 or more a month on sports for each child, with 1 in 10 parents surveyed spending more than $1,000 a 
month. 

The survey also found that 20 percent of these parents say they were certain their children would secure an 
athletic scholarship, with the majority of parents believing that college scholarships will cover more than half of 
tuition. 

The truth is, for most of these families, there is no financial return on their youth sports investment: only about 
2 percent of high school athletes earn athletics scholarships for college. 

"Many parents believe investing in their children's athletics will pay off in the form of a college scholarship, or 
even making it to the pros," said Dara Luber, senior manager of retirement at TD Ameritrade, in a press re-
lease. "While children's involvement in sports leagues can be greatly beneficial in helping to develop life skills, 
parents should never lose sight of saving for retirement and building a long-term financial plan for the well-
being of their family." 
 
When we are emotionally invested in something, no matter our financial situation, we are more vulnerable to 
making irrational decisions. As parents, it's hard to not get emotionally invested in our kids' sports success. 
While some parents can easily afford the expense that comes with sports participation today, according to the 
TD survey, others are working second jobs or dipping into their savings to fund the activities. 
 
All of us paying for those year-round training programs, travel, equipment, facility and coaching fees have 
helped turn youth sports into a $17 billion a year industry. This youth-sports industrial complex has been driven 
by increased professionalization and privatization, but what has been lost in the process? 
 
Neighborhood pickup games are long gone, having been replaced by sleek and elite travel teams, which often 
resemble a professional program more than kids playing with friends. But does this current structure still sup-
port the purpose of sports as a developmental experience where kids learn how to work as a team, develop life 
skills, and—most importantly—have fun? It seems that under this new system, it's not just misguided parents 
who are paying the price. 

A 2016 study found that the more money families spend on youth sports, the more pressure their kids feel—
and the less they enjoy playing their sport. The pressure to perform is too much, and too soon for some kids. 
Many kids feel they need to make a return on your investment by scoring at high-pressure tournaments, win-
ning at all costs, earning a starting role, or the holy grail of sports participation, securing an athletic scholar-
ship. 

There is nothing wrong with wanting to help your child realize their sports dreams but remember to consider 
the financial and time commitments as well as the kids' emotional and physical developmental needs when 
making decisions about your children's sports experience. Pushing early specialization is rarely a good thing. 
Finding various opportunities for learning different sports and refining skills is more sensible and often leads to 
stronger athletes. 
 
Most children who love sports benefit from the personality and behavioral values that can develop from expo-
sure to multiple sports. Even players who are chosen for college teams often do not receive the kind of finan-
cial support that parents had hoped for. You will know in adolescence if it is worth spending extra for coaching 
and training. 
 
For your youngest children, know that taking them to the park and playing with them is worth just as much as 
spending extra money on organized athletics. 

https://patch.com/users/incourage-sports
https://theharrispoll.com/wp-content/uploads/2019/04/Sports-Parents-Survey-2019-Final-Approved.pdf
https://www.incourage.com/video/the-ultimate-sports-parent-roadmap/
https://www.researchgate.net/publication/303511177_The_Impact_of_Family_Financial_Investment_on_Perceived_Parent_Pressure_and_Child_Enjoyment_and_Commitment_in_Organized_Youth_Sport_Family_Investment_in_Youth_Sport
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Many years ago, when I was much shorter on things like wisdom and common sense, 
I took on the task of coaching my son’s youth basketball team. These were mostly 4- 
and 5-year-olds, and it marked their first dip into this particular organized athletic ac-
tivity. 

It was not the best of times. We lost handily often. One youngster vomited at mid-
court somewhere between the end of the pre-game prayer and the start of the amen 
(yes, we lost). Typical action consisted of one kid holding the ball and the other nine 
gathered around, either trying to take it or asking for a pass. More times than not, the 
result was a tied-up ball with alternating possessions ruling the day. 

One other memory from that season: After our first game, a mom came up to and 
confided of her child, “He doesn’t like basketball. We’ll be back on trophy day.” 

This was almost 20 years ago, and we’ve come a long way as far as participation tro-
phies are concerned. Even back then, I was old school. If a kid doesn’t like basketball, 
that’s fine. I get it. Not playing and then showing up at the end of the season to col-
lect a trophy, from my perspective, seems to send the wrong signal. 

The trophy-day mentality has practically swallowed sports in the ensuing years. It is 
only a matter of time before every high school team in the state is eligible for the 
playoffs, regardless of regular-season record. Back in the day, Texas had a one-
district, one-champion approach. A half-dozen state football champs were crowned 
(5A through six-man), and it was pretty easy to tell the best teams in the state. 

To be fair, though, we all know stories of two teams that went 9-0 before meeting on 
the regular season’s final Friday night with one missing out on the postseason. Adding 
a second team made sense. It addressed the problem of two superior, evenly 
matched teams. These days, districts send four teams to the playoffs, and in football, 
Texas crowns a dozen state champs, including large- and small-school six-man classi-
fications. Just wondering here, but wouldn’t all six-man programs classify as small 
schools? 

As a result, some teams qualify for the postseason that, let’s face it, have no business 
there. The result often demonstrates as much with another lopsided score. What do 
young athletes on a team that goes 2-8 in the regular season learn in a 73-7 bi-district 
playoff loss?  It reminds me of the line from that movie “The Incredibles,” where the 
villain says, “When everyone’s special, no one’s special.” 

Don’t get me wrong. I love high school athletics and consider them the last bastion of 
pure competition. Virtually everyone involved is in it for the right reasons, and what 
young people learn from athletics can serve them well for the rest of their lives. I just 
wonder if there comes a point where someone might say, “This is too much.” 

……..continued on page 7 

Handling Disappointment Can Be A Life Lesson  

Learned Through Athletics 
by Douglas Hensley of the Lubbock Avalanche-Journal    
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……..continued from page 6 

Of course, years later, they can look back and recall being part of a team that made 
the playoffs every year. And, as is the case with a lot of athletes, their recollections, 
obscured by time, have them much more talented and successful than pesky black-
and-white things like statistics and won-loss records would indicate. 

College football has somewhat fallen victim to this as well. The Saturday before Christ-
mas ushered in the 40-game bowl season. Most of these have little to no significance, 
other than providing two schools and their fans a postseason destination and one final 
competitive foray during the holidays. The bar is low for bowl eligibility. Teams need 
only win half of their games. The money-driven decision in 2005 that allowed a 12th 
regular-season game means a 6-6 mark is good enough for the postseason. 

A majority of these games will be televised by ESPN, which has outsized influence on 
college athletics. Most of the bowl games sell a lot of tickets, but, if you get one of 
those rare wide-angle crowd shots at some stadiums, it often looks like many folks 
couldn’t make it. At least for the first time since 2013, no bowl pits 6-6 teams against 
each other. 

There are 130 Division I football programs with 78 teams participating in bowls this 
year. By the way, the number will expand next year as four new bowls are scheduled 
to come online after three years of NCAA-mandated bowl-certification dormancy. Out-
side the four-team College Football Playoff and a handful of other provocative match-
ups, how many matter? Personally, I plan to watch the Big 12 teams, and I’ll watch 
the other semifinal and most of the national championship game. 

That’s about it. The one I watched last weekend served only to spoil a good cigar, but 
I digress.  

Personally, I’d like to see the CFP expand to somewhere between eight and 12 teams 
and the number of overall bowl games reduced to between 20 and 25. Now the real 
troublesome caveat: Establish seven Division I wins as the threshold for bowl eligibil-
ity. 

Don’t worry. It won’t happen for two primary reasons: Bowl games are a formidable 
lobby with a highly calcified outlook about their business, and numerous coaches have 
bonuses tied to bowl qualification in their contracts. Then there’s TV money, commu-
nity economics, conference tie-ins and all sorts of other moving parts that make re-
form a challenge. 

At one point, participation trophies were a good thing, a reward for very young ath-
letes showing up, trying hard and learning. There comes a time, though, when show-
ing up and trying hard may not get it done. Shake the opponent’s hand and move on. 

Like it or not, disappointment is a life lesson best learned when it’s not watered down. 

Learning how to handle it in athletics helps prepare people for handling it in life, when 
it’s likely to occur much more frequently. 



8 

 

Reminder—Returning Players Need to Re-Register 
 

Don’t forget that all of our current players who intend to return for the 2019-2020 
season must re-register through the web site. You should do this as soon as possible, 
as we have significant interest from new players looking to join Kenmore Soccer and 
we welcome those who have been at other clubs but are looking for a change. We are 
already filling roster spots with these new players. 
 

Reminder—Roster Spots Must Be Accepted in Order to  

Commence Training 
 

Registering for the 2019-2020 season is simply the first step. Once a roster offer is 
issued, you must accept the offer in order to be eligible to start team training or Acad-
emy. Players who do not complete the process will not be insured and cannot partici-
pate in any soccer activities. 
 
 

Reminders 

 
 Order your Macron uniforms kits via the e-mail link that is issued following player 

fittings. Everything is done on-line, and shipping is direct to you. 
 
 Follow the on-line team schedules for training, but remember that your coach may 

make late changes that may not be reflected in the on-line schedule. 
 
 If schools are closed due to weather or any other emergency, training is automati-

cally cancelled for that date. 
 
 We are guests in the school facilities. Our use is restricted to the gymnasiums, and 

everything must be put back the way you found it. 
 
 We offer Open Futsal, Academy, and Advanced Academy programs, which are at 

no additional cost to our travel players We encourage you to take advantage of 
these added opportunities. Schedules are linked through the Teams and Schedules 
page of the club web site. 
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Kenmore Soccer Joins the Social Media World 

 

Kenmore Soccer has joined the social media experience by creating sites within Instagram, 
Twitter, and Facebook. Links to the first two platforms are on the left hand side of our web 
site landing page, while we are still working on linkage to the Facebook page. 

 

Teams (or parents for that matter), can post information on these sites by following  these 
instructions: 
 

Instagram: 

If someone posts a picture to their account and wants to tag Kenmore Soccer or in-
clude us in a comment, tag our account by using @kenmoresoccerclub 

 

Twitter: 

Anyone can tweet to the Kenmore Soccer page or include us in a post by tagging us 
using @KenmoreSoccer 

 

Facebook: 

Anyone can post to the wall on the Kenmore page, write a comment on posts, or post 
a picture/video to the page. 

If someone wants to tag Kenmore Soccer Club in a post or picture, they need to type 
@kenmoresoccerclub 

  

All other photos/videos can be sent to kenmoresoccerclub@gmail.com. 

We already have a number of followers on these sites, and you might notice that it includes 
Celtic FC who posted information on our upcoming Celtic FC Summer Camp. There are also 
photos from the recent Buffalo State Futsal Tournament, featuring a number of our Kenmore 
Soccer teams. 

Join in by following Kenmore Soccer, and by submitting information to post and share with 
the world! 

Follow Us on Twitter, Instagram,  
and Facebook!!! 

mailto:kenmoresoccerclub@gmail.com
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Fund Raising 
 

The Kenmore Soccer Club is registered with the New York State Attorney General to 
conduct fund-raising, as is required by law, but each activity needs to be approved 

by our Board of Directors. 
 

If your team wants to conduct any fund-raising, just e-mail us at 
doc@kenmoresoccer.com with the details of what you propose, and the  

eventual use of the funds raised. We will get back to you promptly. 

Answer to Trivia Question 
(from page 3) 

 
 

The English Premier League switches from a White game ball to a  
Yellow game ball during standard time. The yellow ball allows for  

better visibility during the winter months. 
 

 

 

 

2375 Elmwood Avenue  

in Kenmore 

 

Submissions Anyone ???????????? 
We want this to be your newsletter. We also want you to be a part of the Club web 
site. So, we are looking for your ongoing input—articles, pictures, match highlights, 

team and player recognition, etc. Each team should consider having a designee 
that can channel  

information to the Club for inclusion in the newsletter or web site.  
 

Send your submissions to us at doc@kenmoresoccer.com. Pictures are welcome, 
but should be in a jpg or gif format. 

mailto:doc@kenmoresoccer.com
mailto:doc@kenmoresoccer.com

